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Safe Harbor

Certain statements in this presentation constitute ñforward-looking statementsòwithin the

meaning of the private securities litigation reform act of 1995. Such forward-looking

statements involve known and unknown risks, uncertainties and other factors which may

cause the actual results, performance or achievements of the company to be materially

different from any future results, performance or achievements expressed or implied by

such ñforward-looking statements.ò

This presentation also contains ñnon-GAAP financial measuresòwithin the meaning of

regulation G, specifically station operating income and EBITDA. In conformity with

regulation G, information reconciling the non-GAAP financial measures included in this

presentation to the most directly comparable financial measures prepared in accordance

with generally accepted accounting principles is available on the investor relations portion

of the company's website at www.salem.cc, as part of the most current report on form 8-K

and earnings release issued by Salem Media Group.
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Market Leader in Christian and 

Conservative Media



Investment Highlights
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Leading media company

serving audiences interested in 

Christian and conservative content

Á Integrated multi-media company

Á Large and growing audience

Á Generating substantial free cash flow

Á Diverse revenue base 

Á Significant digital revenue

Á Paying a quarterly dividend



Salem Overview
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Broadcasting
$201.3
74%

Publishing
$25.5
9%

Digital Media
$46.0
17%

Revenue

LTM September 30, 2016 

$273mm

Stations

Salem Radio Network

Á #1 in commercial Christian radio broadcasting

Á 118 stations across 40 markets

Á Third largest operator in top 25 markets

Á Full-service network featuring conservative talk, news and 

Christian programming

Á Over 2,800 affiliates in addition to owned & operated stations

Á Approximately 160mm monthly page views

Á Revenue generated through advertisements and e-commerce

Á Fastest-growing segment of the company

Á > 1 million print-on-demand Christian books published annually

Á Publisher of five Christian magazines

Á Regnery Publishing, publisher of conservative books

Broadcasting

Digital Media

Publishing

Note:  Dollars in millions



Our Target Audience

Source:  Gallup, The Barna Group, Nielsen Audio, The Nielsen Company, Pew Research Center, LifeWay Research

Salemôs Christian and Conservative Content has Substantial Reach

Á 71% of American adults identify with a Christian religion.  Although this represents an overall 

decline, the evangelical Protestant tradition continues to gain members.

Á 56% of American adults believe the Bible should have a greater role in American society.

Á News/Talk/Info and Talk/Personality is the No. 1 format in Metros, and No. 2 only to Country 

overall for the largest share.

Á Christian Radio is the top growing format ïover two-thirds of Christian radio stations finished 

2014 with more listeners than they had in 2013.

Á Of any radio format, Contemporary Christian Music has the highest proportion of female 

listeners ïa key advertising demographic.  Its listeners rank high in education and income 

levels.

Á Rick Warrenôs book The Purpose Driven Life, a guide for Christian living in the 21st century, 

has sold over 32 million copies since its release in 2002, becoming the bestselling non-fiction 

hardback book in history, with the exception of the Bible.

Á Hollywood is recognizing the size and buying power of our audience, distributing films         

such as Godôs Not Dead, The Young Messiah, War Room, Heaven is for Real, and

Miracles from Heaven, affirming the market for faith-based content.
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Study of our Christian Teaching and Talk Audience

Source:  Nielsen Audio

Á Half of the listeners to Christian Teaching and Talk (CTT) 

stations are under the age of 55

ü Listening among the 18 to 34 audience is increasing

ü 48% of these younger listeners are listening more in the last 12 

months

Á The typical listener to CTT radio listens an average of

6.1 hours per week to AM or FM radio

Á CTT listeners are more stable in marriage

ü 69% of our CTT listeners are married, compared to 53% of the US 

adult population

Á CTT listeners are huge supporters of the programs they hear

ü 52% of the P-1 listeners surveyed had donated to a ministry at least 

once in the last year

ü 64% of listeners find the advertisers on Christian radio to be more 

credible than non-Christian stations
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Radio ï#1 Reach Medium

Source:Nielsen Audio
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Radio TV Smartphone PC TV-Connected
Devices

Tablet

93%
85%

74%

50%

40%

29%

Á AM/FM Radio reaches more than  90% of virtually every segment of the population weekly

Á Adults use AM/FM radio more than any other media

Weekly Reach of Media Platforms in the United States in Q1 2015 (% of adult population)



Radio ï#1 Daytime Medium

AM/FM Radio is the      

#1 medium  5am to 5pm 

beating TV, online, and 

mobile

Source: Nielsen Audio
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AM/FM Radio ñrules the roadò 

with far more frequent users 

than all other in-car audio 

options and continues to grow

Percent of Time Spent by Platform by Hour

AM/FM 
Radio, 
60%

CDs/Own 
music 

collection, 
17%

Satellite 
Radio, 11%

Online 
Radio, 

8%

Other, 5%

AM/FM 
Radio, 
63%

CDs/Own 
music 

collection, 
15%

Satellite 
Radio, 12%

Online 
Radio, 

8%

Other, 2%

2015 2016

Audio Source Used Most Often in Primary Car



Third Largest Radio Broadcaster in Top 25 Markets
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Number of stations in the top 25 markets Number of top 25 markets represented

1) Source:  BIA/Kelsey.  Market ranking excludes Puerto Rico.

2) Includes announced acquisitions, divestitures, and exchanges for Salem.   

Ownership of Radio Stations Serving the Top 25 Markets (1)

Approximately half of the adults in the US live

in the top 25 markets, where stations typically 

have higher revenue, margins and asset values
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Source: Radio Market Survey Population, Rankings & Information ïFall 2016, published by The Nielsen Company.  Market Ranking excludes Puerto Rico.

Geographically Diversified Portfolio in Large Markets

The Company is well-diversified throughout the United States.

118 Stations across 40 Markets
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Programming Advertising Other

Five Strategic Radio Station Formats

Salem Radio Revenue ï

LTM Ended September 30, 2016
Christian

Teaching and Talk
48% of radio revenue

Â 42 stations (30 AM, 12 FM) + SiriusXM Channel 131

Â Two revenue streams: block programming and advertising

Â Typical hour includes 50 minutes of paid block 

programming time

Christian Music ï

The FISH®
23% of radio revenue

Â 13 stations (all FM) 

Â Reaches advertisersô most desirable demographic,   

women ages 25 to 54

News Talk
20% of radio revenue

Â 32 stations (29 AM, 3 FM)

Â Programmed via Salem Radio Network

Spanish Christian 

Teaching and Talk
3% of radio revenue

Â 8 stations (all AM)

Â Two revenue streams: block programming and advertising

Total $180mm

$77.4

43%

$85.7

48%

$17.1

9%

Business
3% of radio revenue

Â 15 stations (14 AM, 1 FM)

Â Two revenue streams: block programming and advertising
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Note:  Dollars in millions



Overview of Block Programming

Â Block programming time is sold to local churches and national non-profit Christian ministries

® Higher margins than traditional spot advertising

® High renewal rates exceeding 95% annually

® Rate increases have generally been 2.5% ï5.0% over past several years (rates kept    

flat in 2010)

® Top 10 programmers have averaged over 20 years on the air and have remained 

relatively constant

® Programming revenue comprises 31% of total revenue 

Â Content includes bible teaching, sermons and parenting advice among other Christian-

themed topics

® Christian Teaching and Talk: ~50 minutes per hour of national and local paid block 

programming
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